
§·¤æ§ü / Unit-I

1. çßÂ‡æÙ âð @Øæ ¥æàæØ ãñU? ¥æÏéçÙ·¤ ÂýçÌSÂÏæüˆ×·¤
Øé» ×ð´ ©Uâ·ð¤ ×ãUˆß ·¤æð â×Ûææ§°Ð

What is meant by marketing ? Explain its
importance in modern competitive era.

¥Íßæ / OR
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ÙôÅU Ñ âÖè ÂýàÙæð ´ ·ð¤ ©UîæÚU ÎèçÁ°Ð âÖè ÂýàÙæð ´ ·ð¤ ¥¢·¤
â×æÙ ãñ´ UÐ

Note : Answer all questions. All questions carry equal
marks.
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çßÂ‡æÙ ßæÌæßÚU‡æ âð @Øæ ¥æàæØ ãñU? çßÂ‡æÙ
ßæÌæßÚU‡æ ·¤æð ÂýÖæçßÌ ·¤ÚUÙð ßæÜð Âý×é¹ ƒæÅU·¤
·¤æñÙ-·¤æñÙ âð ãñ´ U?

What is meant by marketing environment ?
What are the main factors affecting marketing
environment ?

§·¤æ§ü / Unit-II

2. ©UÂÖæð@Ìæ ÃØßãUæÚU âð ¥æÂ @Øæ â×ÛæÌð ãñ´U? çßÂ‡æÙ
×ð´ ©UÂÖæð@Ìæ ÃØßãUæÚU ·ð¤ ¥ŠØØÙ ·ð¤ ×ãUˆß ·¤è
ÃØæBØæ ·¤èçÁ°Ð

What do you understand by consumer
behaviour ? Explain the importance of study
of consumer behaviour in marketing.

¥Íßæ / OR

ÕæÁæÚU çßÖç@Ì·¤ÚU‡æ ·¤æ ¥Íü â×Ûææ§°Ð ÕæÁæÚU
çßÖç@Ì·¤ÚU‡æ ×ð´ ç·¤Ù-ç·¤Ù ¥æÏæÚUæð´ ·¤æ ÂýØæð» ç·¤Øæ
ÁæÌæ ãñU?

Explain the meaning of market segmentation.
What criteria are used for segmentation of a
market ?

§·¤æ§ü / Unit-III

3. ©UˆÂæÎ ÁèßÙ ¿·ý¤ âð ¥æÂ @Øæ â×ÛæÌð ãñ´U? §‹ãð´U
ÂýÖæçßÌ ·¤ÚUÙð ßæÜð çßçÖ‹Ù ƒæÅU·¤æð´ ·¤æð â×Ûææ§°Ð
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What do you understand by product life
cycle ? Explain the factors affecting product
life cycle.

¥Íßæ / OR

×êËØ çÙÏæüÚU‡æ @Øæ ãñU? °·¤ ÙØè ·¢¤ÂÙè mæÚUæ

Ò×êËØ ÙèçÌÓ ÕÙæÌð â×Ø ç·¤Ù ƒæÅU·¤æð´ ·¤æð ŠØæÙ ×ð´

ÚU¹Ùæ ¿æçãU°Ð

What is Pricing ? Which factors should be
kept in mind by a new company which
formulating its ‘price policy’ ?

§·¤æ§ü / Unit-IV

4. ÕÇ¸ðU Âñ×æÙð ÂÚU Èé¤ÅU·¤ÚU ÃØßâæØ âð ¥æÂ @Øæ â×ÛæÌð

ãñ´U? Èé¤ÅU·¤ÚU ÃØßâæØ ·¤ÚUÙð ßæÜð ×ŠØSÍæð´ ·¤æ

ß»èü·¤ÚU‡æ ·¤èçÁ°Ð

What do you understand by large retailing ?
Classify the retail middlemen.

¥Íßæ / OR

çßÂ‡æÙ ×ð´ ÂýØé@Ì çßÌÚU‡æ ßæçãU·¤æ¥æð´ ·¤æ ß‡æüÙ

·¤èçÁ°Ð

Describe the main channels of distribution
used in marketing.
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§·¤æ§ü / Unit-V

5. ÒÒâÈ¤Ü çß·ý¤Ø·¤Ìæü ÂñÎæ ãUæðÌð ãñ´U, ÕÙæØð ÙãUè´ ÁæÌðÐÓÓ
¥æÜæð¿Ùæˆ×·¤ ÂÚUèÿæ‡æ ·¤èçÁ°Ð

“Successful salesmen are born, not made.”
Examine critically.

¥Íßæ / OR

ÒÒçß™ææÂÙ ÂÚU ç·¤Øæ »Øæ ÃØØ çßçÙØæð» ãñU, ÕÕæüÎè
ÙãUè´ÐÓÓ §â ·¤ÍÙ ·¤æ ÂÚUèÿæ‡æ ·¤èçÁ°Ð

“Money spent in advertising is an investment,
not a waste.” Examine the statement.
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