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"B.Com. (Part-Il[) Examination, 2022

Optional
Group - B
Marketing Area
Paper - 1

Principles of Marketing
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Note : Answer all questions. All questions carry equal
marks.
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What is meant by marketing ? Explain its
importance in modern competitive era.
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What is meant by marketing environment ?
What are the main factors affecting marketing
environment ?
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What do you wunderstand by consumer

behaviour ? Explain the importance of study
of consumer behaviour in marketing.
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Explain the meaning of market segmentation.
What criteria are used for segmentation of a
market ?
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What do you understand by product life
cycle ? Explain the factors affecting product
life cycle.
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What is Pricing ? Which factors should be
kept in mind by a new company which
formulating its ‘price policy’ ?
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What do you understand by large retailing ?
Classify the retail middlemen.
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Describe the main channels of distribution

used in marketing.
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“Money spent in advertising is an investment,
not a waste.” Examine the statement.
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